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IT’S ALL ABOUT A LIFESTYLE
Recognized resort communities in Colorado, California and Nevada
attract national and international travelers seeking the finest in lodging,
dining, shopping, recreation and amenities. The communities of Aspen,
Vail, South Lake Tahoe, Beaver Creek, Breckenridge, Snowmass, Winter
Park, Incline Village and Truckee cater to the distinguished vacationer
and wealthy second homeowner and provide the type of experiences
influential consumers desire. Millions of visitors spend billions of dollars
in these spectacular, mountainous markets.

THE SWIFT LUXE ADVANTAGE
Swift Luxe – The Affluent Marketing Network – is a media company
with deep roots in these desirable communities. We have the ability to
connect luxury brands to the consumers they wish to reach via various
marketing options, ranging from traditional newspapers to upscale glossy
magazines to sophisticated digital programs.
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A PREMIER MARKET

ASPEN, COLORADO

aspen

SECOND HOMEOWNER PROFILE
20 percent have a household income of more than $500K
The average household income is $291K
28 percent of second homeowners are age 55-65
38 percent are age 65-74
51 percent of the homes in Aspen are second homes
Second homeowners spend seven weeks or more at their vacation
home in Aspen with summer being the most popular season, closely followed by winter
VISITOR PROFILE
The average age of a visitor is 56
Annual household income is $129K
The most popular time of year for visitors to vacation in Aspen is winter, closely
followed by summer
ASPEN IS AN EXTRAORDINARY PLACE
Approximately 1.5 million visitors travel to the Aspen area each year
Luxury hotels include the Hotel Jerome, The Little Nell, The Sky Hotel, Viceroy Snowmass
and The St. Regis Resort Aspen
Aspen retailers feature prestigious brands such as Cartier, Chanel
and Hermes
The Food & Wine Classic, Aspen Arts Festival, Jazz Aspen Snowmass and other trendy
events attract national and international travelers and celebrities
Ski Areas include Aspen Mountain, Aspen Highlands, Snowmass and Buttermilk
PRINT / WEBSITE
The Aspen Times
Aspen Times Weekly
Food & Wine Classic in Aspen
Jazz Aspen Snowmass

Summer In Aspen Magazine
Winter In Aspen Magazine
www.aspentimes.com

A PREMIER MARKET

VAIL, COLORADO
SECOND HOMEOWNER PROFILE
The average household income of second homeowners is $237K
The average age is 51
Second homeowners spend seven weeks or more at their vacation home in Vail
Approximately 70 percent of the homes in Vail are second homes, including many exclusive
ski-in, ski-out properties located just steps from the ski slopes

vail

VISITOR PROFILE
Average age of a visitor in Vail is 46
Annual household income is $144K
Approximately 1.3 million visitors travel to the Vail area each year
VAIL IS AN EXTRAORDINARY PLACE
Luxury hotels such as the Sonnenalp Resort of Vail, Vail Mountain Lodge and Spa, Four
Seasons Resort Vail, The Lodge at Vail, The Sebastian Vail, The Arrabelle at Vail Square and
many others welcome, and spoil, guests who visit Vail year-round
Vail retailers feature prestigious brands such as Bulgari, Cartier and Chanel
Vail is celebrating is 50th Anniversary during the 2012-2013 ski and snowboard season with a
vibrant list of special events and activities
The Bravo Vail Valley Music Festival, Vail International Dance Festival, Taste of Vail, the Vail
Film Festival, the Vail Jazz Festival, the Burton US Open Snowboarding Championships
and numerous other special events attract national and international visitors
Vail was ranked No. 3 in SKI Magazine’s Resort Guide for 2013
PRINT / WEBSITE
Vail Daily
The Daily Weekly
High Country Golf
Vail Lifestyle Magazine

Vail Dance
The Collection Vail Valley
EAT
www.vaildaily.com

A PREMIER MARKET

SOUTH LAKE TAHOE, CALIFORNIA

south
lake tahoe

SECOND HOMEOWNER PROFILE
Approximately 65 percent of the homes in South Lake Tahoe are second homes or vacation
properties. Owners say they use mostly for family retreats.
In 2011, Barron’s selected Lake Tahoe as one of the top ten second-home locations in the country
Second homeowners enjoy many exclusive amenities, one being the Edgewood Tahoe Golf Course,
set along the south shore of Lake Tahoe. The George Fazio designed course is considered
one of the most scenic in the world and hosts numerous major golf events including celebrity
golf tournaments.
VISITOR PROFILE
Lake Tahoe attracts approximately three million visitors annually, with about two million visiting
during the winter and one million traveling to the area during the summer
The average household income of a winter visitor is $116K
The average age of a winter visitor is 38
53 percent of the wintertime visitors are married and 61 percent of summer visitors are married
34 percent of winter guests have children in the home and 30 percent of summertime visitors have
children in the home
SOUTH LAKE TAHOE IS AN EXTRAORDINARY PLACE
Exclusive hotels and lodges in South Lake Tahoe include Harrah’s Lake Tahoe Resort & Casino,
Harveys Resort & Casino, Marriott Grand Residence Club and Marriott’s Timber Lodge
South Lake Tahoe boasts the bluest of blue skies, with approximately 80 percent sunny days
Visitors and second homeowners travel to the area year-round, enjoying boating, golf, biking,
parasailing, horseback riding, rock climbing and more in the summer. The winter brings an
average of 400 inches of snow, attracting outdoor enthusiasts who ski, snowboard, snowshoe
and ride snowmobiles.
Guests test their luck in posh casinos, dine in delightful area restaurants, shop at the many boutiques
and galleries and soak up the South Lake Tahoe lifestyle
PRINT / WEBSITE
Tahoe Daily Tribune
Tahoe Magazine
Tahoe Tastes

www.tahoedailytribune.com
www.tahoe.com

beaver creek

The average household income of second
homeowners is $237K
The average age is 51
Second homeowners spend seven weeks or more at their
vacation homes. Many of these magnificent mountain
homes are just steps from Beaver Creek Resort.
VISITOR PROFILE
Average age of a visitor in Beaver Creek is 46
Annual household income reported is $144K
Approximately 1.3 million visitors travel to the
Vail / Beaver Creel area each year
BEAVER CREEK IS AN
EXTRAORDINARY PLACE
Exclusive hotels and lodges in Beaver Creek include
the Ritz Carlton Bachelor Gulch, the Park Hyatt
Beaver Creek Resort, The Osprey at Beaver Creek,
The Pines Lodge and Beaver Creek Lodge
The median home price in early 2013 was $5,856,000
Beaver Creek is home to the esteemed Vilar Center
for the Performing Arts
Beaver Creek had approximately 900,000 skier/
snowboard visitors during the 2010-2011 ski season.
The number includes guests, second homeowners
and local residents.
In an attractive setting with views of the ski
slope, Beaver Creek Village is home to exclusive
restaurants, upscale ski shops, unique jewelry
stores and more
PRINT / WEBSITE
Vail Daily
The Daily Weekly
Beaver Creek Magazine
High Country Golf
EAT
www.vaildaily.com

SECOND HOMEOWNER PROFILE

breckenridge

SECOND HOMEOWNER PROFILE

23 percent of the second homeowners in the
Breckenridge area earn more than $200K
The average HH income is $158K
Average age of second homeowners is 59
Second homeowners spend eight weeks or more at
their vacation property
64 percent of the homes in Breckenridge are
second homes
VISITOR PROFILE
The average age of a visitor is 54
Average household income is $95K
85 percent of those who vacation in the area are
married/partnered
86 percent do not have any children in the home
BRECKENRIDGE IS AN
EXTRAORDINARY PLACE
Luxury hotels include One Ski Hill Place-Rock
Resorts, Hyatt Main Street Station and Marriott’s
Mountain Valley Lodge
A charming Victorian downtown attracts families,
visitors and second homeowners for dining,
shopping and entertainment
Ski areas in the area include Breckenridge, Keystone,
Copper Mountain and Arapahoe Basin
The special event calendar is full year-round with
the Keystone Wine & Jazz Festival, Breckenridge
Festival of Film, Ullr Fest, International Snow
Sculpture Championships, Oktoberfest and more
PRINT / WEBSITE
Summit Daily News
Explore Summit Weekender
Explore Summit Magazine
High Country Golf
www.summitdaily.com

SECOND HOMEOWNER PROFILE

SECOND HOMEOWNER PROFILE

snowmass

VISITOR PROFILE
Visitor’s annual household income is $129K
Average age is 56
Snowmass, Aspen Mountain, Aspen Highlands and
Buttermilk combined for about 1.33 million skier
visits during the 2011-2012 ski season
SNOWMASS IS AN
EXTRAORDINARY PLACE
The Viceroy Snowmass, a prestigious resort hotel, is
located in Snowmass Village
With its small-town charm and big ski mountain,
Snowmass is the ultimate year-round destination for
families and outdoor enthusiasts. Boutique hotels
and rustic lodges provide comfortable lodging for
guests. Cozy restaurants, chic ski shops and fun
boutiques offer plenty to do when visitors are not on
the slopes or hiking and playing golf.
The Jazz Aspen Snowmass Labor Day Festival,
described as the “hottest 72 hours of the summer,”
attracts thousands of music lovers to
Snowmass Village
The discovery of Columbian mammoth bones
near Snowmass Village in late 2010 put this small
community in the international spotlight. Curious
visitors enjoy touring the Ice Age Discovery Center
in Snowmass Village.
PRINT / WEBSITE
Snowmass Sun
Summer In Snowmass Magazine
Winter In Snowmass Magazine
www.snowmasssun.com

Approximately 80 percent of the homes in
Winter Park are second homes
Winter Park Resort is located only about 70 miles
from Denver, making it a desirable location for a
vacation home

winter park

Annual household income of a second homeowner
is $291K
The average age is 61
Approximately 65-70 percent of the homes in
Snowmass are second homes

VISITOR PROFILE
Winter Park, a four-season vacation destination,
has close to one million visitors a year
WINTER PARK IS AN
EXTRAORDINARY PLACE
Winter Park boasts the longest alpine slide
in Colorado
With more than 600 miles of biking trails, it is
designated, “Mountain Bike Capital USA”
Winter Park averages 255 sunny days a year with an
average annual snowfall of 360 inches
Visitors and second homeowners partake in gourmet
dining atop Winter Park Mountain and stroll
through the scenic mountain village to shop, dine
and enjoy the lively nightlife
Year-round recreational activities and amenities keep
visitors and second homeowners happily busy skiing,
snowboarding, sledding, riding in hot air balloons,
playing golf, hiking, fishing, sailing, touring wineries,
horseback riding and more
PRINT / WEBSITE
Sky-Hi News
High Country Golf
Explore Grand
www.skyhidailynews.com

SECOND HOMEOWNER PROFILE

There are approximately 14,560 vacation homes in
the North Lake Tahoe area
Executives and high-status families travel to their
second homes on a year-round basis to enjoy the
private, picturesque lakeside setting on the North
Shore of Lake Tahoe
An 8-acre lakefront estate in Incline Village sold for
$25,500,000 in December, 2012 and an exquisite
10,000 square-foot home sold for $11,875,000 in
February, 2013
VISITOR PROFILE
Lake Tahoe attracts approximately three million
visitors annually
Wintertime visitors number about two million
Summertime visitors are estimated at one million
INCLINE VILLAGE IS
AN EXTRAORDINARY PLACE
Luxury hotels in the area cater to distinguished guests
and include the Hyatt Regency Lake Tahoe Resort
& Spa and Casino, the Hyatt High Sierra Lodge and
the Resort at Squaw Creek
The Lake Tahoe Shakespeare Festival, Chocolate,
Wine & Roses Festival and Broadway on the Beach
are just a few of the special events that draw guests
from across the country
Visitors and second homeowners travel to the area
year-round, enjoying boating, golf, biking, parasailing,
horseback riding, rock climbing and more in the
summer. The winter brings an average of 400 inches
of snow, attracting outdoor enthusiasts who ski,
snowboard, snowshoe and
ride snowmobiles.
PRINT / WEBSITE
North Lake Tahoe Bonanza
Tahoe Magazine
www.tahoebonanza.com
www.tahoe.com

There are approximately 14,560 vacation homes in
the North Lake Tahoe area
Executives and adventure-seeking families travel to
their second homes on a year-round basis to enjoy
the gorgeous setting on the North Shore of
Lake Tahoe
VISITOR PROFILE

truckee

incline village

SECOND HOMEOWNER PROFILE

Lake Tahoe attracts approximately three million
visitors annually
Wintertime visitors number about two million
Summertime visitors are estimated at one million
The combined ski resorts of Northstar, Sierra,
Squaw, Kirkwood, Mt. Rose, Heavenly and Alpine
Meadows recorded 3.6 million skier/snowboard
visitors during the 2010-2011 ski season
TRUCKEE IS AN
EXTRAORDINARY PLACE
Luxury hotels in the Truckee area include The
Ritz-Carlton, Lake Tahoe, Northstar Lodge – Hyatt
Residence Club and Northstar-at-Tahoe Resort
Truckee was named one of the World’s 25 Best
Ski Towns by the editors of National Geographic
Adventure in 2012
Special events include Downtown Truckee Wine,
Walk & Shop, Art & Architecture Tour at the Ritz
Carlton, the Greg Lake Tahoe Bike Race and the
Ski/Sail National Championships
Truckee is a foodie’s paradise with more than five
Zagat-rated restaurants. The exceptional cuisine
selections range from casual to formal.
PRINT / WEBSITE
Sierra Sun
Tahoe Magazine
www.sierrasun.com
www.tahoe.com

